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ABSTRACT 
The exponential growth of the Internet has led to a radical change in the way business is 
conducted. A few years ago, the application of auction on Internet (or online auction) 
was not yet fully explored by the organizations to distribute or sell their products, new 
and old. But today, all things have changed. Online auctions are become increasing 
important buying and selling channels for organizations and individuals (Turban et al., 
2004) 
This research projects looks into the role online auction plays in a society. The 
scope of the research is on UiTM Shah Alam community. Question/ were distributed to 
about 20Q(among the UiTM Shah Alam community of staff and students. From the 
findings, the perceived usefulness of online auction was determined for this community. 
iv 
TABLE OF CONTENTS 
ACKNOWLEDGEMENT iii 
ABSTRACT iv 
TABLE OF CONTENTS v 
LIST OF TABLES vui 
LIST OF FIGURES ix 
CHAPTERS 
1. INTRODUCTION 
1.1 Introduction 1 
1.2 Background of the Study 2 
1.3 Problem Statement 3 
1.4 Objectives of the Research 4 
1.5 Scope of the Study 4 
1.6 Importance and Significance of the Research 5 
1.7 The Research Approach and Methodology 6 
1.8 Limitation of the Research 6 
1.9 Overview of the Research 7 
2. LITERATURE REVIEW 
2.1 Introduction 8 
2.2 Definition of Pertinent Terminology 9 
2.6 History of Internet Auctions 13 
2.4 Overview of Online Auction 15 
2.5 The Internet Revolution 16 
2.4.1 Business Use of the Internet 17 
2.4.2 The Role of Internet in Education Industry 17 
2.6 E-auction Revolution 18 
2.6.1 Klein Approach 18 
2.6.2 The Traditional Auction 19 
2.6.3 Others Approach 23 
v 
